
Master’s Onboarding Quiz 

Advisory Board Onboarding Self-quiz 

Welcome to our onboarding self-quiz for new members of the advisory board tasked with planning the 
conference. The quiz is designed to assess your understanding of the conference's vision, mission, key 
aspects, and their role in contribu�ng to its success. 

Onboarding Self-Quiz for New Advisory Board Members 

1. Time Management and Commitment:
- How would you priori�ze tasks when both your primary job and conference planning require

aten�on at the same �me? 
a) Focus only on job tasks
b) Balance both by dedica�ng specific �mes for conference work
c) Delegate conference tasks to others
d) Focus only on conference planning

2. Strategic Insight:
- In providing guidance for the conference, what is your primary focus?

a) Ensuring the conference is fun and enjoyable
b) Making sure the conference aligns with its objec�ves and audience expecta�ons
c) Keeping costs as low as possible
d) Priori�zing networking over content

3. Professional Decorum:
- How would you handle a disagreement with another board member during planning?

a) Insist on your viewpoint
b) Seek a compromise while maintaining respect
c) Disengage from the discussion
d) Let others resolve it

4. Contribu�on to Discussions:
- What approach do you take when providing feedback on proposed conference ideas?

a) Offer honest, construc�ve feedback
b) Agree with all ideas to avoid conflict
c) Stay silent and not contribute
d) Priori�ze your own ideas over others

5. Dealing with Diverse Opinions:
- How do you approach working with a team that has diverse opinions and personali�es?

a) Try to dominate the conversa�on
b) Value and respect differing viewpoints
c) Ignore opinions that differ from yours
d) Avoid discussions with diverse groups
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6. Balancing Voluntary Nature with Professionalism:
- Given the voluntary nature of this role, how do you ensure con�nued dedica�on and quality in your

contribu�ons? 
a) Only contribute when convenient
b) Commit to excellence despite the voluntary status
c) Expect others to cover your responsibili�es
d) Limit your involvement to a minimum

Correct Answers: 1-b, 2-b, 3-b, 4-a, 5-b, 6-b 

Your Score: ___ / 6 

Welcome aboard! This quiz is designed to help align your understanding and approach with the key 
atributes and responsibili�es essen�al for a member of the advisory board. We look forward to your 
valuable contribu�ons to making our Thought Leadership conference a success! 

New Employee Onboarding Exam 

"New Employee" onboarding exam for The Master's Conference with 20 ques�ons, each with mul�ple-
choice answers: 

The Master's Conference Onboarding Exam 

Ques�on 1: 

The primary mission of The Master's Conference is: a) Networking in the tech industry. b) Intellectual 
engagement and thought leadership across industries. c) Entertainment-focused events. d) Technology 
exhibi�ons only. 

Ques�on 2: 

The Master's Conference is dis�nguished by: a) Only social events. b) A dynamic mix of thought 
leadership and industry diversity. c) Limi�ng focus to finance. d) Hos�ng sports events. 

Ques�on 3: 

What sets The Master's Conference apart from typical conferences? a) Focus on leisure. b) Inspira�on, 
knowledge sharing, and networking. c) Exclusivity to tech and finance. d) Limi�ng industry par�cipa�on. 

Ques�on 4: 
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Par�cipa�ng in The Master's Conference allows for: a) Social media popularity. b) Showcasing exper�se 
and expanding networks. c) Personal branding only. d) Leisure ac�vi�es. 

Ques�on 5: 

Benefits of thought leadership as highlighted by The Master's Conference include: a) Only personal 
wealth. b) Credibility, visibility, and business growth. c) Social networking. d) Academic focus. 

Ques�on 6: 

Event cura�on at The Master's Conference involves: a) Solely entertainment. b) Stakeholder co-cura�on 
for relevance. c) Random topic selec�on. d) Repe��ve topics annually. 

Ques�on 7: 

Sponsoring The Master's Conference leads to: a) Limited exposure. b) Targeted brand visibility. c) 
Employee sa�sfac�on only. d) Product sales focus. 

Ques�on 8: 

The Master's Conference aims to create: a) A leisure-focused environment. b) Dynamic networking and 
influen�al collabora�ons. c) A tech-only pla�orm. d) Poli�cal discussions. 

Ques�on 9: 

The target audience of The Master's Conference primarily includes: a) Entertainment celebri�es. b) 
Professionals and leaders from various industries. c) Students only. d) Tech enthusiasts only. 

Ques�on 10: 

What type of dialogue does The Master's Conference emphasize? a) Poli�cal debates. b) Cross-industry 
and innova�ve. c) Entertainment-focused. d) Technology-only discussions. 

Ques�on 11: 

The conference's approach to panel discussions is: a) Informal chats only. b) Thought-provoking and 
relevant. c) Solely on financial topics. d) Limited to tech discussions. 

Ques�on 12: 

Benefits of sponsoring The Master's Conference include: a) Just brand visibility. b) Networking, market 
insights, and thought leadership opportuni�es. c) Product discounts. d) Free event �ckets. 

Ques�on 13: 

Thought leadership at the conference contributes to: a) Personal fame. b) Industry and community 
impact. c) Entertainment value. d) Immediate sales increase. 

Ques�on 14: 

The conference's focus on innova�on helps companies: a) Just in marke�ng. b) In adap�ng and 
maintaining a compe��ve edge. c) Solely in employee entertainment. d) In reducing opera�onal costs. 

Ques�on 15: 
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Employee engagement at the conference leads to: a) Just a day off work. b) Inspira�on and atrac�ng 
talent. c) Only social interac�ons. d) Temporary enthusiasm. 

Ques�on 16: 

Conference atendees typically gain: a) Only a par�cipa�on cer�ficate. b) Exclusive access to industry 
thinkers and leaders. c) Just a social experience. d) Entertainment value. 

Ques�on 17: 

The role of the advisory board in the conference is to: a) Provide entertainment. b) Guide strategic 
direc�on and content. c) Focus on logis�cs only. d) Handle financial aspects only. 

Ques�on 18: 

Networking at the conference is designed to: a) Just meet new people. b) Foster business rela�onships 
and collabora�ons. c) Solely for socializing. d) For celebrity interac�on. 

Ques�on 19: 

Personal and professional development at the conference comes from: a) Only atending keynotes. b) 
Engaging with new ideas and research. c) Passive par�cipa�on. d) Networking only. 

Ques�on 20: 

The Master's Conference's approach to industry trends involves: a) Ignoring them. b) Staying ahead and 
adap�ng content. c) Focusing on past trends. d) Discussing trends without implementa�on. 

Correct Answers: B 

 

 

New Employee Onboarding Flash Exam: True or False 

 

1. The Master's Conference primarily focuses on technology and finance industries. (False) 

2. The conference is designed to resonate across various sectors. (True) 

3. Atendees at The Master's Conference are exclusively top execu�ves. (False) 

4. The conference fosters partnerships and cross-industry dialogue. (True) 

5. The Master's Conference is a typical industry event with no unique offerings. (False) 

6. Sponsorship at The Master's Conference aligns with the company's vision and objec�ves. (True) 

7. The conference primarily offers leisure ac�vi�es. (False) 

8. Becoming a thought leader can enhance credibility and reputa�on. (True) 

9. Thought leadership at the conference is limited to individual benefits. (False) 
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10. The Master's Conference offers opportuni�es for professional growth and brand enhancement. 
(True) 

11. Networking at the conference is not a focus area. (False) 

12. The conference provides a pla�orm for showcasing exper�se and insights. (True) 

13. Thought leaders at the conference cannot influence industry trends and discussions. (False) 

14. The Master's Conference contributes to shaping future trends across industries. (True) 

15. Par�cipa�on in the conference is restricted to passive observa�on. (False) 

16. The conference includes thought-provoking panel discussions on relevant industry topics. (True) 

17. Sponsoring The Master's Conference offers no benefits in terms of brand visibility. (False) 

18. The conference's advisory board has a limited role in shaping the event. (False) 

19. Engaging in The Master's Conference can lead to high-level networking and business opportuni�es. 
(True) 

20. The conference’s mission is unrelated to fostering a dynamic environment for intellectual growth. 
(False) 

 

This exam is intended to familiarize new employees with the key aspects of The Master's Conference, 
ensuring a deep understanding of its mission, objec�ves, and the unique opportuni�es it offers. 

 

Comprehensive 40-ques�on true/false new employee onboarding exam for The Master's Conference 
will provide a thorough assessment of new employees' understanding of the conference's ethos, 
offerings, and opera�onal nuances. Here we go: 

 

The Master's Conference Onboarding Exam 

 

True or False Ques�ons 

1. T/F: The Master's Conference focuses exclusively on the technology sector. 

2. T/F: Thought leadership is a central theme of The Master's Conference. 

3. T/F: The conference primarily targets entry-level professionals. 

4. T/F: Networking opportuni�es are a key component of The Master's Conference. 

5. T/F: The Master's Conference is known for its casual, entertainment-focused approach. 

6. T/F: Tailored sponsorship packages are offered to align with par�cipa�ng companies' visions. 
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7. T/F: The conference primarily serves as a product exhibi�on pla�orm. 

8. T/F: Industry leaders and innovators eagerly an�cipate The Master's Conference. 

9. T/F: The conference experience is designed to be in�mate yet expansive. 

10. T/F: The Master's Conference does not encourage cross-industry dialogue. 

11. T/F: Personal and professional growth is a significant focus of the conference. 

12. T/F: The conference only features panel discussions, with no other types of events. 

13. T/F: The Master's Conference posi�ons par�cipants at the forefront of cri�cal industry dialogues. 

14. T/F: Thought leadership at the conference is limited to discussions on finance. 

15. T/F: The conference offers exclusive access to influen�al thinkers and decision-makers. 

16. T/F: Being a thought leader has no impact on one's credibility and reputa�on. 

17. T/F: The Master's Conference aims to create a legacy in the industry. 

18. T/F: Thought leaders at the conference do not contribute to shaping industry futures. 

19. T/F: Engaging with The Master's Conference offers no benefits in terms of networking. 

20. T/F: The Master's Conference is known for repea�ng the same topics annually. 

21. T/F: The conference's mission includes facilita�ng high-level strategic collabora�ons. 

22. T/F: Sponsorship of the conference provides minimal brand visibility. 

23. T/F: The conference's advisory board has a passive role in event planning. 

24. T/F: Professional decorum and collabora�on are essen�al quali�es for the advisory board. 

25. T/F: The Master's Conference is a pla�orm for promo�ng global cultural events. 

26. T/F: Custom-made target audiences are a focus in conference planning. 

27. T/F: The conference offers opportuni�es for direct engagement with key decision-makers. 

28. T/F: Thought leadership at the conference does not lead to any business growth opportuni�es. 

29. T/F: The Master's Conference does not priori�ze immersive learning experiences. 

30. T/F: The conference's stakeholders are involved in the co-cura�on of events. 

31. T/F: The Master's Conference focuses solely on individual personal development. 

32. T/F: Networking summits at the conference are open to all without any selec�on criteria. 

33. T/F: The conference offers tailored experiences for speakers, atendees, and sponsors. 

34. T/F: The Master's Conference does not support innova�on and forward-thinking. 

35. T/F: Advisory board members are selected randomly, without considering their exper�se. 
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36. T/F: The conference is known for its rigid, yet inflexible event structure. 

37. T/F: Time management and strategic insight are crucial for advisory board members. 

38. T/F: The conference's events are co-curated without considering industry trends. 

39. T/F: The Master's Conference's advisory board members are not expected to contribute ac�vely. 

40. T/F: The conference aims to shape the future of various industries through its ac�vi�es. 

 

This extensive exam is designed to thoroughly evaluate new employees' knowledge and understanding 
of The Master's Conference's values, goals, and opera�onal structure, ensuring alignment with the 
organiza�on's culture and expecta�ons. 

 


